
hug E6 2 W  81:58:87 Via Fax -> FCC/OSEC 2824188187 1 TO Dear Ms. Hark Paye E81 Of E81 

August 0 6 .  2003  

Dear Ms. Marlene S .  Dortch: 

RE: Cc; Docket N O .  02-278 

A s  member of t h e  NATIONAL AS50CIATION OF REALTORS" (NAR).  I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile Advertisement 
R u l r s  Ln the &Love r e t r r e n c e d  docket.  The  FCC s unexpected d e c i s i o n  t o  remove the 

rules seve re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore, t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  WALTOR* a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
coilventions o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

W R  in i t s  Upquest for Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t h e s e  rules v i 1 1  have on its over  900 ,000  members and on 
the ope ra t ions  of  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  e s t a t e  i ndus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
required w r i t t e n  consent t o  send faxes t o  my customers, vendors and real estate 
co l l eagues  i n  t h e  timeframe se t  by t h e  FCC. I t  will a l s o  he d i f f i c u l t  f o r  my local 
board,  s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t l i r i r  r r b p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences.  
promotions and o t h e r  events .  
e f f e c t i v e  means of cormunication. It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  md o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 

Today. t h e r e  a rc  over 2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumcntal  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  A n  
e f f e c t i v e  d a t e  o f  August 2 5 .  2003. can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  Il'o secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
hoiwbuyrrs and home sellers a b i l i t y  to move proniptly i n  h igh ly  competi t ive housing 
markets. I t  w i l l  t ake  t i m e  to  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  practices t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is i n  t h i s  regard that  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipated dud unprecedented f ax  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  v r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  
e f f e c t i v e  mcthod f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and local 
REALTOR' a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  to i n s t i t u t e  the requ i r ed  
compliJnce procedures f o r  fax communications v i t h  my c l i e n t s  and o t h e r  businesses  t o  
ellsure minimal d i s r u p l i o n s  i n  real estate t r a n s a c t i o n s .  

Thank y o u  f o r  your  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S incerely 

N e l i  Morarh 
479  w e s t  St  
Amherst. MA 01002-2904 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

A s  a REALTOR" member, I r e l y  on t h i s  t imely and 

This  i s  t h e  m o s t  
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August 05 ,  3003 

Dear Ms. Marlene S .  Dortch: 

R E :  CG Docket No. 02-278 

As member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR).  I am w r i t i n g  t o  convey my 
wholehearted Support f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  h o v e  referenced docket. The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules seve re ly  i n t e r f e r e s  with my day-to-day bus iness  as a r e a l  es ta tc  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTOR* J s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e ,  i nc lud ing  information on 
convenkions o r  cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR in i+e Request for Emergency S tay  of Facsimile  Advertisement Rules h a s  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i ts  ove r  900 ,000  members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  e s t a t e  i ndus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send faxes t o  my customers, vendors and r e a l  e s t a t e  
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  vi11 also be d i f f i c u l t  f o r  my local 
board, state a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r r r p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of  comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent  from almost 1 m i l l i o n  members by August 25, 2003 . 

Today. t h e r e  a r e  over 2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  to ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 .  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these  
t r m s a c t i o n s .  T o  secue  t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers aud home sellrrs a b i l i t y  to m v e  proniptly i n  h igh ly  competi t ive housing 
markets.  I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have to 
amend c u r r e n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It is  i n  t h i s  regard that I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipated axid unprecedented f ax  r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  cyc le .  'This i s  t h e  most 
e f f e c t i v e  mcthod f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s t a t e  and l o c a l  
REALTOR' a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t h e  r equ i r ed  
compliance procedures f o r  f ax  communications with my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Rachel Lubin 
6135 8th Avc N.  
S a i n t  Petersbury,  FL 33710-7019 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  
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Auqust 0 5 ,  2003 

Dear M E . .  Marlene S .  Dortch: 

RE: CG Docket No. (12-278 

As member of t h e  NATIONAL ASSOCIATION OF REALTORS* (NAR). I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  d h v e  referenced docket.  The FCC s unexpected dec i s ion  t o  r-ve the 

r u l e s  s eve re ly  i n t e r f e r e s  with my day-to-day b u s i n c s s  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR” Associat ions r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
cviiventions VL cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  its Reqnsst f o r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
the  de t r imcn ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900.000 m e m b e r s  and on 
the  ope ra t ions  of o v e r  3 . 5  m i l l i o n  p ro fes s iona l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  i t  w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
r equ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers, vendors and r e a l  estate 
c o l l e a g n r s  i n  t h e  timeframe set  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  
board, s t a t e  ~ s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  to prevent  an 
inter l -upt ion i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promot,ions and o t h e r  even t s .  A s  a REALTORm m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek a d  o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003  . 

Today. t h e r e  are over  2 m i l l i o n  U.S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating V i d  

f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2 0 0 3 .  can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s 2 c t i o n s .  
homebuyers and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement:  bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It i s  in t h i s  r q a r d  t h a t  I l v g e  t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unanLrcipatrcl aid uiipiecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  cyc le .  This  i s  t h e  mOSt 
effective method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s t a t e  and local 
REALTOR” a s s o c i a t i o n s .  The stay is a l s o  e s s e n t i a l  i n  o r d e r  to  i n s t i t u t e  t he  r equ i r ed  
compliance procedures f o r  f a x  communications wi th  my c l i e n t s  and o t h e r  businesses  to 
ensure minimal d i s r u p t i o n s  i n  real  e s t a t e  t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

S ince re ly  

ron clyborne 
9325 O l y m p i c  vi12w d r .  
edmonds. WA 30020-2397 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f ax  advertisements 

T o  secure t h e  appropr i a t e  w r i t t e n  consen t  w i l l  s i g n i f i c a n t l y  impact 
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August 0 6 ,  2003  

Dear M s .  Marlene 5. Dortch: 

RE: CG Docket No. UL-178 

As member of  t h e  NATIONAL ASSOCIATION OF REALTORS" (NAR), I am w r i t i n g  to  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency Stay of Facsimile  Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  r e m v e  the 

rulcs scve re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  hinder  t h e  t ypes  of communication t h a t  my n a t i o n a l .  s tate and 
l o c a l  REALTOR* a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions OL contiiiuilig educat ion classes, which i s  a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  i t s  Req!n=st f o r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
the  de t r imcn ta l  impact t h a t  t hese  rules v i 1 1  have on i t s  over  900.000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real  estate industry.  I echo 
NAR p, p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  v r i t t e n  consent  t o  send f axes  t o  my customers,  vendors and real  estate 
co l l eaqnes  i n  t he  timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  aonsent  
from L l i r i r  r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  1 1 1  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences.  
promotions and o t h e r  even t s .  A s  a REALTORa m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of communication. I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent from almost 1 m i l l i o n  m e m b e r s  by August 2 5 ,  2 0 0 3  . 

Today, t h e r e  a r e  over 2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 .  2 0 0 3 .  can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  
homebuyers and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. It w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new r e q u i r e m n t :  bus inesses  w i l l  have to  
amend c u r r e n t  p r a c t i c e s  t o  qa in  t h i s  new consent from consumers and vendors. 

I t  is  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ipated ailid unprecedented fax r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form c ~ n  be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAUR and my Gtate and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  t he  r equ i r ed  
compliance procedures for fax communications v i t h  my c l i e n t s  and o t h e r  businesses  to  
ensurc minimal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you for y o u r  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

Glynda Walker 
2 4 9 5 1  C r a f t  Road 
Athens. AL 35613-7211 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion f r o m  t h e  u n s o l i c i t e d  far advertisements 

To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
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August 0 5 ,  L O O 3  

Dear Ms.  Marlene S .  Dortch: 

RE: CG Docket No. 02-278 

AS member o f  t h e  NATIONAL ASSOCIATION OF REALTORSm (NRR), I am v r i t i n g  t o  convey my 
wholehearted support  for  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules seve re ly  i n t e r f e r e s  with my day-to-day bus iness  as a rea l  e s t a t e  p ro fes s iona l .  
Fu r themore .  t h e  r u l e s  h inde r  t h e  t ypes  of c o m u n i c a t i o n  t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTORo ~ s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  info-tion on 
conventions o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect a s  a 
dues paying m e m b e r .  

NAR j n  its RPqtwst far Emergency S tay  of Facsimile  Advertisement R u l e s  has  o u t l i n e d  
the  de t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on i t s  over  900 ,000  members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  r e a l  estate industry.  I echo 
NAR s p o s i t i o n  2nd emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t c n  consent t o  send f axes  t o  my customers, vendors and r e a l  estate 
co l l eagues  i n  t he  timeframe set by the  FCC. It w i l l  also be d i f f i c u l t  for my l o c a l  
board, s t J t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from L l r r i L  r e s p e c t i v e  ~wmbership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  in t h e i r  a b i l i t y  t o  f a x  important information about  upcoming conferences,  
promotions and o t h e r  even t s .  As a REALTORO member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  I t  is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent f r o m  almost 1 m i l l i o n  members by August 2 5 ,  2003 . 

Today, t h e r e  a r e  over  2 m i l l i o n  U . S .  homes in t h e  s a l e s  p i p e l i n e .  Cormnunicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers aiid home sellers a b i l i t y  to move promptly i n  highly competi t ive housing 
markets. It  w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r r n t  [ ’ r ac t i ces  t o  gain t h i s  new consent  from consumers and vendors. 

I t  is i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  o t  t h e  
unant ic ipated 2nd unprecedented f a x  r u l e s  f o r  one year  so t h a t  t h e  r equ i r ed  v r i t t e n  
consent fonn =;in be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  
e f f e c t i v e  mcthod for providing expres s  w r i t t e n  consen t  t o  NAR and my state and local 
REALTOR* a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the required 
compli3nce procedures f o r  f ax  communications v i t h  my c l i e n t s  and o t h e r  bus inesses  t o  
ensure i , i i I i i n m l  d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f a 1  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Amy Givoni 
131 Sewall Avcnue. X66 
Brookline.  MA 02446-5336 

e s t a b l i s h e d  husinesa r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  fax advert isements  

This  is t h e  m o s t  
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August 0 6 ,  2 0 0 3  

Dear Ms. Marlene S .  D o r t c h :  

RE: CG Docket N o .  02-278 

A s  member of the NATIONAL ASSOCIATION OF REALTORS* ( N A R ) .  I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request f o r  Emergency S tay  of  Facs imi l e  Advertisement 
Rules i l l  Lhe dmve  referenced docket.  The FCC s unexpected d e c i s i o n  t o  r m v e  the 

r u l e s  suvcrcly i n t e r f e r e s  with my day-to-day bus iness  as a real estate p ro fes s iona l .  
Eluthennore. t h e  r u l e s  h inde r  the  types of communication t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
coiivriiLiviis UI cont inuing educativn classes, which is a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  its Kequest f o r  Emergency s t a y  of Facsimile  Advertisement Rules has o u t l i n e d  
t h e  dc t r imcn ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900 ,000  members and on 
the  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the r e a l  es ta te  indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send f axes  t o  m y  customers,  vendors and r e a l  estate 
colleagues i n  the timeframe set by the FCC. It  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
boxrd, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than t h i r t y  days. i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i l l  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of comunica t ion .  It is  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 

Today, t h e r e  are over  2 m i l l i o n  u.5. homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  1s  inst rumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  an 
e f f e c t i v e  d a t e  of August 25, 2 0 0 3 ,  can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s 2 c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  w i l l  take t i m e  t o  adapt  t o  t h i s  new requirement; bus inesses  w i l l  have t o  
amend current practices t o  ga in  t h i s  new consent  from consumers and vendors. 

It is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s tay t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipdkcl  and unprecedented fax r u l e s  for one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form c a n  be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  is t h e  m o s t  
e f f c c t i v e  method for providinq expres s  w r i t t e n  consen t  t o  NAR and my s t a t e  and local 
REALTORI a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures for f ax  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure m i i i u w l  d isrupLions i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you f o r  yo- a t t c n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Lyndel Colman 
14019 McDowc11 Mountain Ranch Road 
Sco t t sda le .  A 2  

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  
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August 0 5 .  7 0 0 3  

Dear ME. .  Mar1rn.e 5 .  k r t c h :  

RE: CG Docket N o .  U L - 2 7 8  

A s  member of  the NATIONAL ASSOCIATION OF REALTORS* (NAR), I am w r i t i n g  to  convey my 
who lehex ted  s u p p o r t  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile Advertisement 
Rules i l l  t he  above r e fe renced  docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules sevc re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOfi' x s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convenLioiis oi cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect a s  a 
dues paying member. 

NAH i n  i t s  tirquest f o r  Emergency s t a y  of Facsimile Advertisement Rules has o u t l i n e d  
the de t r imcn ta l  impact t h a t  t hese  r u l e s  v i 1 1  have on i t s  over  900,000 m e m b e r s  and on 
t h e  ope ra t ions  of over 3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send f a x e s  t o  my customers,  vendors and real  estate 
co l l eagues  in t h e  timeframe set by t h e  FCC. I t  v i 1 1  a l s o  be d i f f i c u l t  f o r  my l o c a l  
board. s t a t e  ~ s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from theiL rrspecLive membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcommg conferences,  
promotions and o t h e r  events .  A s  a REALTOR- m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  m e a n s  of comunica t ion .  I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent f r o m  almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 
Today, t h e r e  a r e  over  2 m i l l i o n  U.5.  homes i n  t h e  s a l e s  pipeline. Comunicat ing v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25 ,  2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers a1111 homr sellers a b i l i t y  to move promptly i n  highly competi t ive housing 
markets. It w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c c s  t o  gain t h i s  new consent  from consumers and vendors. 

I t  is i n  this regard that I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unan t i c ipa t ed  And unprecedented fax r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  
e f f c c t i v e  metliod for providing expres s  v r i t t e n  consen t  t o  NAR and m y  s t a t e  and local 
REALTORa a s s o c i a t i o n s .  
compliance procedures for f a x  communications v i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure r o i i r i m a l  d isrupLions i n  r e a l  estate t r a n s a c t i o n s .  

Thank you fo r  y o u r  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly .  

Barbara R r i e n e s  
8 0 9 0  River Country DI. 
Spring H i l . 1 .  FL 34607-2126 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  fax advert isements  

This  is t h e  most 

The s t a y  i s  a l s o  e s s e n t i a l  i n  o r d e r  to i n s t i t u t e  the requ i r ed  



Received 08/06/2003 01:WAM In  01:OO on l ine  [391 f o r  OSECFILINGS * Pg 1/1 

hug E6 2883 EZ:tI4:ZZ Via Fax -> FCCIOSEC 28241881l37 1 TO Dear Ns. Mark Paye 881 Of E81 

Auqust 0 6 .  2 0 0 3  

mar M S .  Marline S. Eortch: 

RE: CG Docket No. 02-278  

As member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request for Emergency S tay  of  Facsimile Advertisement 
Rules i n  the above r e f r r enced  docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules scvc re ly  i n t e r t e r c s  wi th  my day-to-day bus iness  as a real  e s t a t e  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  t ypes  of communication t h a t  my n a t i o n a l .  state and 
l o c a l  REALTOR= a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  info-tion on 
conventions o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAIK i n  i t s  Reqiiest f o r  Emergency S tay  of Facsimile  Advertlsement Rules h a s  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  9 0 0 , 0 0 0  m e m b e r s  and on 
the  ope ra t ions  o f  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the r e a l  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  It  w i l l  be extremely d i f f i c u l t  t o  o b t a l n  the 
required w r i t t c n  consent  t o  send f axes  t o  my customers,  vendors and r e a l  estate 
co l l eaqnes  i n  t h e  timeframe set by the FCC. I t  w i l l  also be d i f f i c u l t  for m y  l o c a l  
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tlirir r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of  communication. It is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a u ,  consent from almost 1 mi l l i on  members by August 2 5 .  2 0 0 3  . 

Today, t h e r e  are over  2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  IS inst rumental  t o  ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 .  2003. can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyrrs a d  home sellers a b i l i t y  to m v e  promptly i n  highly competi t ive housing 
markets. I t  w i l l  t ake  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have to 
amend c u r r e n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It i s  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC to s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unariticip,atrd and unprrcedeiited t ax  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  Thls  i s  t h e  m o s t  
e f t c c t i v c  method tor providing expres s  w r i t t e n  consen t  t o  NAR and my state  and local 
REALTORm a s s o c i a t i o n s .  
compliJnce procedures for f a x  communications w i t h  my c l i e n t s  and o t h e r  bus inesses  to 
ensure 111111111131 d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank y o u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Stefano V a l s e c c h i  
2 7 9 0  NE 57 stracet 
For t  Lauderdale. FL 33308-2720 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  to i n s t i t u t e  the requ i r ed  
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Auqust  05, 2003 

Dear Ms. Marlene S .  Dortch: 

RE: Cti  Docket N o .  02-2 lu  

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NRR). I am w r i t i n g  to  convey my 
who1ehe;irted support  f o r  NAR s Request f o r  Emergency S tay  of  Facs imi l e  Advertisement 
Rules i n  Lhr above r e f r r enccd  docket.  The FCC s unexpected d e c i s i o n  t o  r e m v e  t h e  

rules s e v e r c l y  i n t e r f e r e s  with my day-to-day bus iness  as a real e s t a t e  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  t y p e s  of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e .  i nc lud ing  information on 
conveillions or cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  i ts  Reqiiest for Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
the de t r imen ta l  impact t h a t  t hese  rules w i l l  have on its ove r  900 ,000  m e m b e r s  and on 
t h e  ope ra t ions  of over  3 . 5  m i l l i o n  p r o f e s s i o n a l s  i n  t h e  r e a l  estate indus t ry .  I echo 
NAR s p o s i t i o n  And emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  obtain t h e  
required w r i t t e n  consent  t o  send f axes  t o  my customers, vendors and real  estate 
 colleague^ i n  ?he timeframe set by the  P'CC. I t  w i l l  also be d i f f i c u l t  for my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  oonsent 
froru t h r i r  r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i n n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences.  
promotions and o t h e r  cven t s .  As a REALTOR' member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of comunica t ion .  I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek md obtaii i  consent from almost 1 m i l l i o n  members by August 2 5 .  2003 . 

Today, t h e r e  are over  2 m i l l i o n  U . S .  homes i n  the s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t ime ly  and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  o €  August 2 5 .  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of these  
t r a n s a c t i o n s .  
horwbuyrLa home sellcrs a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. l t  will t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w ~ l l  have t o  
amend c u r r c n t  p r a c t i c c s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It i s  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t ay  t h e  e f f e c t i v e  d a t e  of t h e  
unariLicip.aLrd .!id unprecedeiited f a x  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cycle. T h i s  is t h e  most 
e f f e c t i v c  method f o r  providing expres s  v r i t t e n  consen t  t o  NAR and my s t a t e  and l o c a l  
REALTOR' a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t he  r equ i r ed  
compliJnce procedures f o r  fax communications vi& my c l i e n t s  and o t h e r  businesses  t o  
ensure r n i i i i i n a l  d i s r u p t i o n s  i n  real  e s t a t e  t r a n s a c t i o n s .  

Thank y o u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  ma t t e r .  

S ince re ly  

F l o y d  P r u i t t  
Three Dunwoody Park, S u i t e  118 
Atlanta .   ti^ .;0338-6709 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advertisementn 

To secu~e t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
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August 0 6 ,  LO03 

D e a r  Ms.  Marlene S. Dortch: 

RE: Cti Uocket N o .  02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  to  convey my 
wholehex tcd  support  for NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
R u l e s  ill L l i r  above referenced docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

r u l e s  s e v e r e l y  i n t e r f e r e s  with my day-to-day bus iness  as a real  e s t a t e  p ro fes s iona l .  
Furthermore. t he  r u l e s  hinder  t h e  types of communication t h a t  my n a t i o n a l ,  state and 
l o c a l  RFALTOK" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e .  i nc lud ing  information on 
conventions or continuiiig educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  i t s  Request for  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h c  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  9 0 0 , 0 0 0  m e m b e r s  and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  r e a l  estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f a x e s  t o  my customers,  vendors and r e a l  estate 
coII,-;lgnes i n  t h e  timeframe set  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my local 
b a r d ,  s t A t e  J s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  s e e k  and o b t a i n  w r i t t e n  consent  
fruru U i r i r  r c s p c o l i v e  membership i n  less than t h i r t y  d a y s ,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h e r  events .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and obt;l in consent f r o m  almost 1 m i l l i o n  members by August 25, 2 0 0 3  . 

Today. t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i i c s  i s  instrumcntal  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of these  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
horuebuyrra aiid home srllers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. i t  w i l l  t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It IS i n  t h i s  r ega rd  t h a t  I urge the  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipated a id  unprecedented fax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my s ta te  and local 
REALTOR- a s s o c i a t i o n s .  
compliance procedures for fax communications w i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real estate t r a n s a c t i o n s .  

Thank y o u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly  

Brian Lopiccolo 
Broker 
16801 Van B u r e n  B 1  S t e  B-219  
Rivers ide,  CA 92509-5803 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

The s t a y  i s  a l s o  e s s e n t i a l  i n  order t o  i n s t i t u t e  t he  r equ i r ed  
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D e a r  Ms.  MArlrne S .  Dortch: 

RE: CG D o c k e t  N o .  02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF KEALTORS (NRR). I am w r i t i n g  t o  convey my 
vholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
Rules i l l  the  above referenced docket.  The FCC P unexpected d e c i s i o n  t o  remove t h e  

r u l e s  s eve rc ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real  e s t a t e  p ro fes s iona l .  
Furthermore. t h e  r u l e s  hinder  t he  types  of  communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on  
convenLioiis VL cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect  a s  a 
dues paying member. 

NAR in i t <  Request f o r  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules v i 1 1  have on i t s  over  900 ,000  members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send f axes  to my customers, vendors and real estate 
co l l eagues  i n  I-he timeframe set by t h e  FCC. It w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board,  s tJ te  ~ s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  to seek and o b t a i n  w r i t t e n  consent  
from their r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information abaut upcoming conferences.  
promotions and o t h e r  cvents .  A s  a REALTORm m e & r ,  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of communication. It i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek md ubt;lin consent  €rom almost 1 mi l l i on  members by August 25, 2003 . 
Today, t h e r e  a re  over 2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  is ins t rumen ta l  t.o ensuring a t imely and success fu l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  o f  Auqust 25, 2003, can p o t e n t i a l l y  de l ay  t h e  m a j o r i t y  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  v r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers 
markets. I t  w i l l  t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r i n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It i s  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unanLicipdtrd and unprrcederited f ax  r u l e s  f o r  one year  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  'L'his i s  t h e  m o s t  
e f f e a t i v c  method f o r  providing expres s  v r i t t e n  consen t  t o  NAR and my state and local 
REALTOR' a s s o c i a t i o n s .  T h e  s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f ax  communications w i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure minirual d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you €or your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

J u d i t h  H i i l ; . r  
4 7 6  Yatcs St. 
Denver. CO a U L o 4 - 4 6 4 8  

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

,uid home srllers a b i l i t y  to mve promptly i n  h igh ly  competi t ive housing 
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August 05 .  2 0 0 3  

D e a r  M s .  Marlene S. b r t c h :  

RE: CG Docket No. 02-278 

AS member of t h e  NATIONAL ASSOCIATION OF REALTORSO (NRR), I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request for  Emergency S tay  of Facsimile  Advertisement 
Rules l n  the a h v e  r e fe renced  docket .  The PCC s unexpected d e c i s i o n  t o  r-ve t h e  

r u l e s  scvercly i n t e r f e r e s  n i t h  my day-to-day bus iness  as a rea l  e s t a t e  p ro fes s iona l .  
Furthermore. the r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l .  s tate and 
l o c a l  REALTOR= a s s o c i a t i o n s  r o u t i n e l y  send v i a  facsimile, inc lud ing  information on  
convenlions UL cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  its tiequ?st f o r  Emergency Stay of Facsimile  Advertisement R u l e s  has o u t l i n e d  
the  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on its over  900 ,000  members and on 
the  ope ra t ions  of over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real estate indus t ry .  I echo 
NAR s posj. t ion m d  emphasize t h a t  it w i l l  be extremely d i f f i a u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  to send faxes t o  m y  customers, vendors and r e a l  estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. It w i l l  a l so  be d i f f i c u l t  f o r  my l o c a l  
board, s t a t e  J s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  n r i t t e n  consent  
from thrir i r s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences.  
promotions and o t h e r  events .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t J i n  consent from almost 1 m i l l i o n  members by August 25. 2 0 0 3  . 
Today, t h e r e  a r e  over  2 m i l l i o n  U . S .  homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  i s  instrumental  t o  ensuring a t ime ly  and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 .  2003, can p o t e n t i a l l y  delay t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  
homebuyers and home sellers a b i l i t y  to uove promptly i n  h igh ly  competi t ive housing 
markets. I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  nev requirement: bus inesses  w i l l  have t o  
amcnd currGznt p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  thir regard t h a t  I urge t h e  FCC t o  s tay t h e  e f f e c t i v e  d a t e  of t h e  
unantic:ip,.itrd arid unprecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ l r ed  w r i t t e n  
consent f o r n  can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  
e f f e c t i v r  wethod f o r  providing expres s  w r i t t e n  consent  t o  NAR and my s ta te  and l o c a l  
REALTONZ a s s o c i a t i o n s .  
compliance procedures f o r  f a x  communications v i t h  my c l i e n t s  and o t h e r  busineeses  t o  
ensure i i i i i i i m d l  d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank y o u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Vivian Kcnt. Real tor /Property Manager 
P . O .  Box E ~ l  
C a n n e l .  1711 93921-0730 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception f r o m  t h e  u n s o l i c i t e d  f a x  advert isements  

T o  secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c m t l y  impact 

This  is t h e  m o s t  

The s t a y  is also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t he  r equ i r ed  
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August 0 6 .  2 0 0 3  

D e a r  U s .  Marlene S. Dortch: 

RE: cc: U o c k e t  NO. 02-278 

As m e m b e r  of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  to  convey my 
w h o l e h e a r t 4  support  f o r  NAR s Request f o r  Emergenoy S tay  of  Facsimile  Advertisement 
Rules i l l  t he  above referenced docket .  The FCC s unexpected d e c i s i o n  t o  remove the 

r u l e s  s c v r r e l y  i n t e r f e r e s  with my day-to-day bus iness  as a rea l  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l .  s ta te  and 
l o c a l  REALTOR' a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
coiiventioiis vr cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues p y i r q  member. 

NAR i n  i ts Request for Emprgency Stay of Facsimile  Advertisement R u l e s  has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  9 0 0 . 0 0 0  members and on 
t h e  operat.ions o f  o v e r  3 .5  m i l l i o n  p ro fes s iona l s  i n  t h e  real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it v i11  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send f axes  t o  my customers,  vendors and r e a l  estate 
co l l eagues  i n  t.he timeframe se t  by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board,  st;ite a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tl irii  r e s l x c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcomlng conferences.  
promotions and o t h e r  events .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and obtain consent  from almost 1 m i l l i o n  members by August  2 5 ,  2003 . 

Today, t h s r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  s a l e p  p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  i s  instrumental  t o  ensuring a t ime ly  and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 ,  2 0 0 3 ,  can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of these  
t r a n s a c t i o n s .  To secue  t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c m t l y  impact 
homebuyers and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competl t ive housing 
markets. it w i l l  t ake  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  v i 1 1  have t o  
amend c u r r e n t  p r a c t i c e s  t o  g a i n  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s tay t h e  e f f e c t i v e  d a t e  o f  t h e  
u n a t i c r p i L r d  &rid unprecedented fax r u l e s  f o r  one year so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cyc le .  This  i s  t h e  most 
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my s t a t e  and l o c a l  
REALTOR* ~ s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  to  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  fax communications with my c l i e n t s  and o t h e r  bus inesses  t o  
ensure miniinal disrupLions i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advert isements  

S ince re ly ,  

Catherine B e s t  
3409  Suutli Mri i ivr ia l  Parkway 
Hun t sv i l l e .  A L  35801-5355 
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August 0 5 .  2003  

Dear Ms. Marlene S .  b r t c h :  

RE: Cti  Docket No. 02-278 

A s  member of t h e  NATIONAL ASSOCIATION O F  REALTORS0 (NAR), I am v r i t i n g  t o  convey my 
wholehearted support  for NAR s Request f o r  Emergency S t a y  of Facsimile  Advertisement 
Rules i l l  tlir dbove referenced docket.  The PCC s unexpected d e c i s i o n  t o  remove t h e  

r u l e s  scvrrc ly  i n t e r f c r e a  with my day-to-day bus iness  as a real  es ta te  p r o f e s s i o n a l .  
Furthermore. t h e  r u l e s  h inde r  t h e  t y p e s  of communication t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convrntioils o r  cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  it- H e q w s t  fo r  Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h c  dc t r i r r en ta l  impact t h a t  t hese  rules v i 1 1  have on i t s  ove r  9 0 0 , 0 0 0  m e m b e r s  and on 
the  ope ra t ions  of  over  3.5 m i l l i o n  p r o f e s s i o n a l s  in the real e s t a t e  industry.  I echo 
NN( s p o s i t i o n  and emphasize t h a t  it will be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers,  vendors and real estate 
c o l l e a g u r s  i n  the  t i r e f r ame  se t  by the  FCC. I t  vi11 a l s o  be d i f f i c u l t  f o r  my l o c a l  
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  s e e k  and o b t a i n  w r i t t e n  consent  
from their r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
interrupLion i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences.  
promotions and o t h e r  events .  As a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  I t  is w e a s o n a b l e  t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 

Today, tlicrr a r e  over  2 m i l l i o n  U . S .  homes i n  the s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  i s  ins t rumen ta l  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t l v e  (date of August 2 5 .  2003. can p o t e n t i a l l y  delay t h e  majori ty  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  Consent w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. 
amend r u i ~ - i n t  p r a c t i c c s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard t h a t  I urge the  FCC t o  stay t h e  e f f e c t i v e  d a t e  of t h e  
u n a r r t i c i p t e d  and unplrcedrnted f ax  r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent fcm can be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  
effective mcthod f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state and local 
REALTOR0 ~ x s o c l a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  t he  r equ i r ed  
c o m p l i ~ n c c  procedures for f a x  communications w i t h  my c l i e n t s  and o t h e r  bus inesses  t o  
ensure rniiiimal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you f o I  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly ,  

B e c k y  Myclrs 
3033 Excc l s io r  Boulevard 
Minneapolis. M N  55416-4688 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advertisements 

I t  will t a k e  t i m e  t o  adap t  t o  t h i s  nev requirement: bus inesses  w i l l  have t o  

This  is t h e  m o s t  
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August 06.  2003  

D e a r  Ms. Mar-lcne S .  Dortch: 

RE: CG Docket  No. 02-218 

A s  m e m b e r  of t h e  NATIONAL ASSOCIATION OF REALTORSO (NAR), I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  o f  Facsimile Advertisement 
Rules i n  t he  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

r u l e s  s eve re ly  i n t e r f e r e s  with my day-to-day bus iness  a s  a r e a l  e s t a t e  p ro fes s iona l .  
Furthermore, t h e  r u l e s  h inde r  t h e  t y p e s  of c o m u n i c a t i o n  t h a t  my n a t i o n a l ,  state and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect  as a 
dues paying member. 

NAR i n  i t s  Request f o r  Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on i t s  over  900,000 members and on 
t h e  ope ra t ions  of over 3 .5  m i l l i o n  p r o f e s s i o n a l s  i n  the real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers, vendors and r e a l  estate 
colleayues in the t i m e f r a m e  set by t h e  FCC. 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from theiL- r e s p e c t i v e  membership i n  less than  t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  events .  
e f f e c t i v e  means of comunica t ion .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and (ibtaiii consent from almost 1 m i l l i o n  members by August 25, 2 0 0 3  . 

Today, tl:cre are over 2 mi l l i on  U . S .  homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
facsimile:: 1s instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consen t  w i l l  s i g n i f i c a n t l y  impact 
homebuyers 
markets.  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  regard t h a t  I urge t h e  FCC t o  s tay t h e  e f f e c t i v e  date of  t h e  
unant ic ip3ted and unprecedented f a x  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  c y c l e .  
e f f e c t i v e  .octhod f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state and l o c a l  
REALTOR' a s s o c i a t i o n s .  
comp1ianc.z procedures f o r  f ax  communications wi th  my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  matter. 

S ince re ly  

bruce 1ah.i 
15607 s. l l i r l c i n  ave 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advertisements 

It w i l l  a l s o  be d i f f i c u l t  f o r  my l o c a l  

A s  a ReALTORm m e m b e r ,  I rely o n  t h i s  t ime ly  and 

and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement;  bus inesses  w i l l  have t o  

This  i s  t h e  most 

The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t h e  r equ i r ed  

o r l and  p ~ 3 - k .  li 60462-5118 
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August 0 5 ,  2003 

Dear Ms. M x l e n e  S .  Lbrtch: 

RE: CG D o c k e t  N o .  02-278 

AS member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAR), I am w r i t i n g  to convey my 
wholehearted support  for NAU s Request f o r  Emergency S tay  of  Faosimile  Advertisement 
Rules i l l  L l i e  a b v e  referenced docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules scvc re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  a s  a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  t y p e s  of comunication t h a t  my n a t i o n a l ,  s ta te  and 
local REALTOR* a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions w r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  its Request for Emergency s t a y  of Facsimile  Advertisement Rules h a s  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  o v e r  900,000 members and on 
t h e  ope ra t ions  o f  over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it v i 1 1  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send f a x e s  t o  my CustOmcrs, vendors and real  estate 
colleagiiPs i n  t h e  timeframe s e t  by t h e  FCC. It w i l l  also be d i f f i c u l t  for my local 
board, st;lte a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h r i l  r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  order t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm m e m b e r ,  I rely on t h i s  t ime ly  and 
e f f e c t i v e  means of comunica t ion .  It i s  unreasonable to t h i n k  t h a t  a n  a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 mi l l i on  members by August 2 5 ,  2003 . 
Today, t h c r e  a r e  over 2 m i l l i o n  U . S .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25, 2003. can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consen t  w i l l  s i g n i f i c a n t l y  impact 
homebuyer5 and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. I t  w i l l  t a k e  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  the 
unant ic ipated and unprecedented fax r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  This  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAX and my s ta te  and l o c a l  
R E A L T O P  a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f ax  communications w i t h  my c l i e n t s  and o t h e r  businesses  to 
ensure minimal d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

Richard C o c k r i l l  
19383 S i l c o t t  Springs Rd 
P u r c e l l v l l l e .  VA 20132-4202 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a r  advert isements  
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August 05, 2 0 0 3  

Dear Ms. Marlene S. Dortch: 

RE: CG Docket N o .  0 2 - 2 7 8  

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS" (NAR). I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facs imi le  Advertisement 
R u l e s  i n  Lhe above re ferenced  docket. The FCC s unexpected d e c i s i o n  t o  renave the  

rules seve re ly  i n t e r f e r e s  with my day-to-day bus iness  a s  a real e s t a t e  p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inder  t h e  types of communication t h a t  my n a t i o n a l ,  s t a t e  and 
l o c a l  REALTOR' a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conven tnna  o r  coiitinuing educa t ion  c l a s s e s .  which is a b e n e f i t  t h a t  I expec t  a s  a 
dues paying member. 

NAR i n  ~ f s  Xequect fo r  Emergency Stay of Facsimile Advertisement Rules h a s  o u t l i n e d  
the  de t r imcn ta l  impact t h a t  t hese  rules w i l l  have on i t s  over  900 ,000  members and on 
t h e  ope ra t ions  of over 3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  to o b t a i n  t h e  
requi red  w r i t t e n  consent t o  send f axes  t o  my customers, vendors and r e a l  estate 
col leagues  i n  t h e  timeframe set  by t h e  FCC. It w i l l  a l s o  be d i f f i c u l t  for my l o c a l  
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  v r i t t e n  consent 
from their r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f ax  important information about upcoming conferences,  
promotions and o t h e r  even t s .  As a REALTORm member, I r e l y  on t h i s  t imely  and 
e f f e c t i v e  means of  c o w u n i c a t i o n .  It i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek  and o b t a i n  consent from almost 1 mi l l i on  members by August 25 ,  2003 . 
Today, t h e r e  a r e  over 2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  CoIumunicating v i a  
f a c s m i l c s  1 s  ins t rumenta l  t o  ensur ing  a t imely  and success fu l  t r a n s a c t i o n .  A n  
e f f e c t i v e  d a t e  of August 2 5 .  2003, can p o t e n t i a l l y  de lay  the major i ty  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers a b i l i t y  to m v e  promptly i n  h ighly  compet i t ive  housing 
markets. I t  w i l l  t ake  t i m e  t o  adapt t o  t h i s  n e w  requirement: bus inesses  v i 1 1  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent from consumers and vendors. 

It is  i n  t h i s  regard  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipa ted  and unprecedented f a x  r u l e s  f o r  one year  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorpora ted  i n t o  the  annual dues b i l l i n g  cyc le .  
e f f e c t i v e  method for provid ing  express  w r i t t e n  consent  t o  MUR and my s t a t e  and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  i s  a l s o  e s s e n t i a l  i n  o rde r  to  i n s t i t u t e  the r equ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  bus inesses  t o  
ensure  miiiimal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  mat ter .  

S ince re ly ,  

E l izabe th  Higgins 
1087 Pine D r  
E l  Cajon, CA 92020-7246 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f ax  advertisements 

This  i s  t h e  most 
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Auqust 05 ,  2003  

Dear Ms. Marlene S. Dortch: 

RE: CG Docket N o .  0 2 - 2 7 8  

As member of t h e  NATIONAL ASSOCIATION OF REALTORS (NAR). I am w r i t i n g  t o  convey my 
vholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules iu the above referenced docket.  The FCC s unexpected d e c i s i o n  to  remove t h e  

rules scvc re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l .  s ta te  and 
local REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a a s b i l e ,  i nc lud ing  information on 
conventions o r  con t inu ing  educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NnR i n  i+c Request f o r  EmeIgency S tay  of Facsimile  AdveItisement Rules h a s  o u t l i n e d  
the de t r imen ta l  impact t h a t  t hese  rules v i 1 1  have on i ts  ove r  900 ,000  members and on 
the ope ra t ions  of  ove r  3.5 m i l l i o n  p r o f e s s i o n a l s  in the real  estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it v i11  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
required w r i t t e n  consent  t o  send f a x e s  t o  my customers,  vendors and real  estate 
co l l eagues  i n  the timeframe s e t  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  for my l o c a l  
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from their r e s p e c t i v e  membership i n  less than  t h i r t y  days. i n  order to  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information a b u t  upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member, I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of  cowun ica t ion .  I t  is unreasonable to  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  a r e  over  2 m i l l i o n  U . S .  homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  is i n s t rumen ta l  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 .  2 0 0 3 ,  can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of these 
t r a n s a c t i o n s .  To secufe t h e  appropr i a t e  v r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers 
m a r k e t s .  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It 1 s  i n  t h i s  reg2rd t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date of the 
unant ic ipated and unprecedented f ax  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form c a n  be incolporated i n t o  the  annual dues b i l l i n g  cycle. 
e f f e c t i v c  method for  providing expres s  w r i t t e n  consen t  t o  NAR and my a t a t e  and local 
REALTOR* a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  the required 
compliance procedures f o r  f ax  communications vith my c l i e n t s  and o t h e r  bus inesses  t o  
ensure iiiiiiimal d i s r u p t i o n s  i n  real  e s t a t e  t r a n s a c t i o n s .  

Thank you for your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Randy Williams 
626 W 37511 S 
R I V E R D A L E .  UT 84405-1704 

e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
I t  w i l l  t ake  t i m e  t o  adapt t o  t h i s  new requirement: bus inesses  w i l l  have t o  

This  is t h e  mst 
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August 05. 2003 

Dear Ms. Marlene S .  b r t c h :  

RE: CG Docket N o .  02-278 

As member of t h e  NATIONAL ASSOCIATION OF FXALTORS' (NnR). I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
Rules i n  t h e  abuve referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules scvc re ly  i n t e r f e r e s  with my day-b-day bus iness  as a real  estate p ro fes s iona l .  
Furthennore. t h e  r u l e s  h inde r  t h e  types  of c o m u n i c a t i o n  t h a t  my n a t i o n a l ,  s tate and 
l o c a l  REALTOR" J s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
convent.iuiis or  cvirtinuing educat ion c l a s s e s ,  which i s  a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  i t s  Request for  Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules v i 1 1  have on i t s  ove r  900,000 members and on 
t h e  ope ra t ions  of over 3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  to o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send faxes t o  my customers. vendors and real estate 
co l l eagues  in t h e  timeframe se t  by the FCC. I t  w i l l  a l s o  be d i f f i c u l t  for my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
f r o m  tlieir r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of c o w u n i c a t i o n .  It is unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today. t h e r e  a r e  over  2 m i l l i o n  U.5. homes i n  the sales p i p e l i n e .  Communicating v i a  
f a c s i m i l c s  is instrumental  t o  e n s u i n g  a t ime ly  and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25, 2003, can p o t e n t i a l l y  delay t h e  ma jo r i ty  of these 
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consen t  vi11 s i g n i f i c a n t l y  impact 
homebuyrLa and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
markets. It v l l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  n e w  consent  f r o m  consumers and vendors. 

It i s  i n  this r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unanticipdttrd and unpIecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cycle .  This  i s  t h e  most 
e f f e c t i v c  method for providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  to  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f a x  communications v i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  Remember 
many of o u r  c l i e n t s  are from o t h e r  s t a t e s  and fax communications is much 
t h e  p o s t a l  s e r v i c e .  T i m e  is of t h e  essense.  

S ince re ly .  

Ronnie E a r t e l s  
8 6 8  Erentwood Lane 
H a t e r t n w r i ,  WI 53094-6002 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

faster than  
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Auqust 05, 2003 

Dear Ms. Marlene S .  Dortch: 

R E :  CG Uocket N o .  02-278 

As member of t h e  NATIONAL ASSOCIATION OF REALTORSa (NAR).  I am w r i t i n g  t o  convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of Facsimile  Advertisement 
R u l e s  i n  t h e  a b o v e  referenced docket.  The FCC s unexpected d e c i s i o n  t o  r-ve t h e  

rules seve re ly  interferes with my day-to-day bus iness  as a real e s t a t e  p ro fes s iona l .  
Fu r themore .  t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  state and 
local XZALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventioiir o r  cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  i t s  Request for Emergency S tay  of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on i t s  over  900,000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  t o  send faxes t o  m y  customers, vendors and real  estate 
co l l eaques  i n  t h e  timeframe set  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  for my l o c a l  
board, state a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than t h i r t y  days. i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  events .  As a REALTORm m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means o f  comunica t ion .  It  i s  unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 

Today, t h e r e  a I e  over  2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25 ,  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  
homebuyers and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  gain t h i s  new consent  from consumers and vendors. 

It is i n  t h i s  r ega rd  that I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of  t h e  
unant ic ipdted and unpIecedented fax r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  This  i s  t h e  most 
e f f e c t i v e  method for providing expres s  w r i t t e n  consent  t o  EUR and my state and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  to  i n s t i t u t e  the r equ i r ed  
compliance procedures f o r  f a x  communications wi th  my c l i e n t s  and other bus inesses  t o  
ensure iuinimal d i s r u p t i o n s  i n  r e a l  e s t a t e  t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Joe G e h r i g  
7707 N. Knoxville Ave. 
Peoria .  IL 61614-2080 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

To secwe t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
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August 05 .  2003 

D e a r  Ms. Marlene S .  Dortch: 

RE: CG Docket No. 0 2 - 2 7 8  

AS member of t h e  NATIONAL ASSOCIATION OF REALTORS* (NRR), I am w r i t i n g  to convey my 
wholehearted support  f o r  NAR s Request for Emergency S tay  of  Facsimile Advertisement 
Rules i u  t h e  h u v e  referenced docket.  The FCC s unexpected d e c i s i o n  t o  r-ve t h e  

r u l e s  s eve re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a rea l  estate p r o f e s s i o n a l .  
Rrrthermore. t h e  rules h inde r  t h e  t y p e s  of communication t h a t  my n a t i o n a l ,  s ta te  and 
local REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventiuus o r  con t inu ing  educat ion classes, which i s  a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR i n  i t s  Request for Emergency Stay of Facsimile Advertisement Rules has o u t l i n e d  
t h e  d e t r i m n t a l  impact t h a t  t hese  r u l e s  v i 1 1  have on its over  900,000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  t h e  real estate indus t ry .  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send f a x e s  t o  my customers, vendors and real e s t a t e  
c o l l e a g u r s  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  for my l o c a l  
board. s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  to seek and o b t a i n  w r i t t e n  consent  
from t l i r i r  r e s p e c t i v e  membership i n  less than  t h i r t y  days. i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about  upcoming conferences.  
promotions and o t h e r  even t s .  A s  a REALTOR" m e m b e r ,  I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of comunica t ion .  I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent  fIom almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  are over  2 m i l l i o n  U . S .  homes i n  the sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  is inst rumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2 0 0 3 ,  can p o t e n t i a l l y  d e l a y  t h e  ma jo r i ty  of  these 
t r a n s a c t i o n s .  T o  secure t h e  appropr i a t e  w r i t t e n  consent  vi11 s i g n i f i c a n t l y  impact 
homebuyccb and home sellers 
markets. I t  w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is  i n  t h i s  regard that  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  date of  the 
u n a n t i c L p t e d  aid unprecedented f ax  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  
e f f e c t i v e  method for providing expres s  w r i t t e n  consent  t o  NAR and my s ta te  and l o c a l  
REALTORm a s s o c i a t i o n s .  
compliance procedures f o r  f ax  communications with my c l i e n t s  and other bus inesses  t o  
ensure m i n i m a l  d i s r u p t i o n s  i n  real  e s t a t e  t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly ,  

Aatkina Wild 
P. 0. Box 7 2 5  
McComb, ME. 39649-0725 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  fax advert isements  

a b i l i t y  to move promptly i n  h i g h l y  competi t ive housing 

This  is t h e  m o s t  

The s t a y  i s  also e s s e n t i a l  i n  order t o  i n s t i t u t e  t he  r equ i r ed  



Bug 86 2883 83:24:32 Via Fax -> FCC/OSEC 28241881El7 1 TO Dear Hs. tlarle Page E81 Of BE1 

August 05. 2003 

Dear Ms. Marlene S .  Dortch: 

RE: CG Docket No. 02-278 

AS member of the NATIONAL ASSKIATION OF REALTORS' (NAR), I am writing to convey my 
wholehearted support for NAR s Request for Emergency Stay of Faasimile Advertisement 
Rules in the above referenced docket. The FCC s unexpected decision to remove the 

rules severely interferes with my day-to-day businezs as a real estate professional. 
Furthermore. the rules hinder the types of communication that my national. state and 
local REALTORm associations routinely send via facsimile, including information on 
conventious or continuing education classes, which is a benefit that I expect as a 
dues paying member. 

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined 
the detrimental impact that these rules will have on its over 900,000 members and on 
the operations of over 3.5 million professionals in the real estate industry. I echo 
NAR s position and emphasize that it vi11 be extremely difficult to obtain the 
required written consent to send faxes to my customers, vendors and real estate 
colleagues in the timeframe set by the FCC. It will also be difficult for my local 
board, stjte association, and national association to seek and obtain written consent 
from tlirir respective membership in less than thirty days. in order to prevent an 
interruption in their ability to fax important information about upcoming conferences, 
promotions and other events. As a REALTOR" member. I rely on this timely and 
effective means of cowunication. It is unreasonable to think that an association can 
seek and obtain consent from Jlmost 1 million members by August 2 5 .  2003 . 

Today, there are over 2 million U.S .  homes in the sales pipeline. Communicating via 
facsimiles is instrumental to ensuring a timely and successful transaction. An 
effective date of August 25, 2003, can potentially delay the majority of these 
transactions. To secure the appropriate written consent will significantly impact 
hornbuyers 
markets. It will take time to adapt to this nev requirement; businesses will have to 
amend current practices to gain this new consent from consumers and vendors. 

It is in this regard that I urge the FCC to stay the effective date  of the 
unanticipted and unprecedented fax rules for one year so that the required vritten 
consent form can be incorporated into the annual dues billing cycle. This is the most 
effective method for providing express vritten consent to NAR and my state and local 
REALTORQ associations. The stay is also essential in order to institute the required 
compliance procedures fo r  fax cornmications with my clients and other businesses to 
ensure m i r l ~ m a l  disruptions in real estate transactions. 

Thank you for your attention and consideration in this matter. 

Sincerely, 

R o n  Wakefirld 
107 Chcrokcc Lane 
San Antonio. TX 78232 

established business relationship exception from the unsolicited fax advertisements 

and home sellers ability to move promptly in highly competitive housing 
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August 05, 2003 

Dear Ms. Marlene S .  brtch: 

RE: CG Docket No. 02-278 

As member of the NATION?& ASSOCIATION OF REALTORSm (NAR), I am writing to convey my 
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement 
R u l e s  ~n Lhe above referenced docket. The FCC s unexpected decision to remove the 

rules severely interferes with m y  day-to-day business as a real estate professional. 
Furthermore. the rules hinder the types of communication that my national, state and 
local REALTORm Associations routinely send via facsimile, including information on 
conventions or continuing education classes, which is a benefit that I expect as a 
dues paying member. 

NAR in its Hequest for Emergency Stay of Facsimile Advertisement Rules has outlined 
the detrimental impact that these rules will have on its over 900,000 members and on 
the operations of over 3.5 million professionals in the real estate industry. I echo 
NRR s position and emphasize that it will be extremely difficult to obtain the 
required written consent to send faxes to my customers, vendors and real estate 
colleagues in the timeframe set by the PCC. It vi11 also be difficult for my local 
board. state association, and national association to seek and obtain vritten consent 
from their respective membership in less than thirty days. in order to prevent an 
interruption in their ability to fax important information about upcoming conferences, 
promotions and other events. A s  a REALTORm member. I rely on this timely and 
effective means of comunication. It is unreasonable to think that an association can 
seek m d  obtain consent from almost 1 million members by August 25, 2003 . 
Today, there are over 2 million U.5. homes in the sales pipeline. Conmrunicating via 
facsimiles is instrumental to ensuring a timely and successful transaction. An 
effective date of August 2 5 ,  2003, can potentially delay the majority of these 
transactions. To secnre the appropriate written consent will signifioantly impact 
homebuyers d i d  home sellers ability to move promptly in highly competitive housing 
markets. It will take time to adapt to this new requirement: businesses vi11 have to 
amend current practices to gain this neu consent from consumers and vendors. 

It is in this regard that I urge the FCC to stay the effective date of the 
unanticipated and unprecedented fax rules for one year so that the required written 
consent form can be incorporated into the annual dues billing cycle. 
effective method €or  providing express written consent to NAR and my state and local 
REALTORm associations. The stay is also essential in order to institute the required 
compliance procedures for f w  communications with my clients and other businesses to 
ensure ininimal disruptions in real estate transactions. 

Thank you fo r  your attention and consideration in this matter. 

Sincerely, 

Dennis Liebl 
2074 Lake Tahoe Blvd, #6  
South Lake Tahoe. CA 96150-6408 

established business relationship exception from the unsolicited fax advertisements 

This is the most 
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August 05,  2 0 0 3  

Dear Ms. Mxrlene S .  Lbrtch: 

RE: CG Docket N o .  02-278 

As m e m b e r  of t h e  NATIONAL ASSWIATION OF REALTORS' (NRR), I am w r i t i n g  t o  convey my 
wholehearted support  for NAR s Request f o r  Emergency S tay  of  Faoeimile Advertisement 
Rules 1 1 1  L l i r  above referenced docket.  

rules seve re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t he  r u l e s  h inde r  t h e  types  of  communication t h a t  my n a t i o n a l ,  s ta te  and 
local REALTOR- a s s o c i a t i o n s  r o u t i n e l y  send v i a  f aos imi l e ,  i nc lud ing  information on 
conventions or cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  its Request fo r  Emergency Stay of Facsimile  Advertisement Rules h a s  o u t l i n e d  
the de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i t s  ove r  900.000 members and on 
t h e  ope ra t ions  of over  3 . 5  m i l l i o n  p ro fes s iona l s  i n  t h e  real  estate industry.  I echo 
NAR s pOSltlOn m d  emphasize t h a t  it v i 1 1  be extremely d i f f i c u l t  t o  o b t a i n  the 
requ i r ed  w r i t t e n  consent  t o  send faxes t o  my customers, vendors and real estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. It w i l l  also be d i f f i c u l t  f o r  my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t l i r i r  r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f ax  important information about upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member. I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of comnunication. It i s  unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
seek m d  o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 

Today, t h e r e  a r e  over  2 m i l l i o n  U.5. homes i n  t h e  sales p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  IS i n s t rumen ta l  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 25. 2003 ,  can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  v r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyvrs and home sellers a b i l i t y  to move promptly i n  h i g h l y  competi t ive housing 
markets. I t  v i 1 1  t a k e  t i m e  t o  adapt  t o  t h i s  nev requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  regard that  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
unant ic ipated and unprecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  c y c l e .  This  is t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTOR- a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  to i n s t i t u t e  t he  r equ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and o t h e r  bus inesses  t o  
ensu re  i i i r r l i m a l  d i s r u p t i o n s  i n  rea l  estate t r a n s a c t i o n s .  

Thank you € o r  your  a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

D i c k  J a n d r o ,  GKI 

M a r c 0  I s l a n d .  FL 34146-1337 

The FCC s unexpected d e c i s i o n  t o  remove t h e  
e s t a b l i s h e d  business  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

PO Box 1337 
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August 06 ,  2003  

Dear MS. Marlene 5 .  Dortch: 

RE: CG Docket N o .  02-2-78 

AS member of  t h e  NATIONAL ASSOCIATION OF REALTORS" (NRR). I am w r i t i n g  to convey my 
wholehearted support  f o r  NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules 1 1 1  Lhe above referenced docket.  The FCC s unexpected d e c i s i o n  to remove t h e  

rules seve re ly  i n t e r f e r e s  with my day-ta-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types  of communication t h a t  my n a t i o n a l ,  s tate and 
local REALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions OL cont inuing educat ion c l a s s e s ,  vhich is a b e n e f i t  t h a t  I expect as a 
dues pAying member. 

HRR i n  its Request for Emergency Stay of Facsimile  Advertisement Rules has  o u t l i n e d  
t h e  de t r imen ta l  impact t h a t  t hese  rules w i l l  have on i ts  ove r  900,000 mehrs and on 
t h e  ope ra t ions  of  ove r  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  e s t a t e  i ndus t ry .  I echo 
HAR s p o s i t i o n  and emphasize t h a t  it v i11  be extremely d i f f i c u l t  t o  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  t o  send f axes  t o  my customers,  vendors and real estate 
co l l eaqnes  i n  t h e  timeflame se t  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  f o r  my local 
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  fax important information about  upcoming conference%. 
promotions and o t h e r  even t s .  A s  a REALTOR" m e m b e r ,  I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of communication. I t  is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  are over  2 m i l l l o n  U . 5 .  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  is inst rumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  o f  August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of  these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers 
markets. It  will t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  f r o m  consumers and vendors. 

It is  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s t a y  t h e  e f f e c t i v e  d a t e  o f  the 
unan t i c ipa t ed  and unprecedented fax r u l e s  for one year  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cycle. This  is t h e  m o % t  
e f f e c t i v e  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and m y  s ta te  and l o c a l  
REALTORm a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  o r d e r  to i n s t i t u t e  the requ i r ed  
compli2nce procedures f o r  f a x  communications w i t h  my c l i e n t s  and other businesses  t o  
ensure i i i i i i i m a l  d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  matter. 

S ince re ly ,  

D i c k  P b k u s h i m a  
1004 Johnfer  Way 
5acramento. CA 95831-1617 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

a b i l i t y  to m o v e  promptly i n  h igh ly  competi t ive housing 
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August 0 5 ,  2003 

Dear Ms. M x l e n e  S. Lbrtch: 

RE: CG D o c k e t  No. 02-278 

A s  member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAFi). I am w r i t i n g  t o  convey my 
vholehearted suppor t  for NAR s Request for Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove the 

rules scve re ly  i n t e r f e r e s  with my day-to-day bus iness  as a real  estate p ro feas iona l .  
E'uurthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l .  s tate and 
l o c a l  RFALTOR" a s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e .  i nc lud ing  information on 
conventioris o r  cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  Its K e c p e s t  for Emrgency Stay of Facsimile Advertisement Rules has o u t l i n e d  
the detrimental i m p a c t  t h a t  t hese  r u l e s  w i l l  have on i ts  over  900,000 members and on 
t h e  ope ra t ions  o f  over  3.5 m i l l i o n  p ro fes s iona l s  i n  t h e  real estate indus t ry .  I echo 
HAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  t o  o b t a i n  the 
required w r i t t e n  consent  t o  send f a x e s  to my customers,  vendors and real estate 
co l l eagues  i n  t,he timeframe set  by t h e  FCC. It w i l l  a l s o  be d i f f i c u l t  f o r  my local 
board, .zt;ite a s soc ia t ion ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  v r i t t e n  consent  
from t h e i r  r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conference%. 
promotions and o t h e r  events .  A s  a REALTOR' member, I rely on this t ime ly  and 
e f f e c t i v e  means of c o w u n i c a t i o n .  It is unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 25 ,  2003 . 

Today, t h e r e  are over  2 m i l l i o n  U.S.  homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  1s inst rumental  t o  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003, can p o t e n t i a l l y  de l ay  the ma jo r i ty  of these 
t r a n s a c t i o n s .  Po secure t h e  appropriate w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
honebuyers and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m x k e t s .  1t w i l l  t a k e  t i m e  to adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

It is  i n  t h i s  r ega rd  that I urge the FCC t o  s t a y  t h e  e f f e a t i v e  d a t e  of the 
unant ic ipated and unprecedented €ax r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the  annual dues b i l l i n g  cyc le .  
e f f e c t i v e  method for providing expres s  w r i t t e n  consent  t o  NAR and my s t a t e  and local 
REALTOR0 a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o r d e r  t o  i n s t i t u t e  t he  r equ i r ed  
compliance procedures for  fax communications v i t h  my c l i e n t s  and o t h e r  businesses  t o  
ensure m i t i m a 1  d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank y o u  f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S incerely.  

m n n a  Hohider 
58 Woodruff Avenue 
Watertown. CT 06795-2532 

e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  except ion from t h e  u n s o l i c i t e d  f a x  advert isements  

This  is t h e  most 
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August 0 5 ,  1003 

Dear Ns. Marlene S .  Dortch: 

RE: Cti Docket No. 02-278 

A s  member of  t h e  NATIONAL ASSOCIATION OF REALTORS* (-1. I am w r i t i n g  t o  convey my 
vholehearted s u p p o r t  f o r  NAR s Request f o r  Emergency S tay  of Facsimile Advertisement 
Rules i n  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  r a v e  t h e  

rules seve re ly  i n t e r f e r e s  v i t h  my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthennore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s tate and 
l o c a l  RE&LTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventiuiis o r  cont inuing educat ion classes. which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  i t %  Request for  Emergency Stay of Facsimile A d v e r t i s c e n t  Rules has  o u t l i n e d  
t h e  d e t r m e n t a l  impact t h a t  t hese  rules v i 1 1  have on its ove r  900,000 members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it v i11  be extremely d i f f i c u l t  to  o b t a i n  t h e  
r equ i r ed  w r i t t e n  consent  t o  send faxes t o  my customers, vendors and real  estate 
co l l eagues  i n  t h e  timeframe set by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board, st;rte a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  aonsent  
from t J i r i L  r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  to prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a r  important information a b u t  upcoming conferences,  
promotions and o t h e r  even t s .  A s  a REALTORm member, I r e l y  on t h i s  t imely and 
e f f e c t i v e  means of communication. I t  i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 - 
Today, t h e r e  are over  2 m i l l i o n  U.5. homes i n  t h e  sales p i p e l i n e .  Comunicat ing v i a  
f a c s i m i l e s  is instrumental  to  ensuring a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 2 5 ,  2003, can p o t e n t i a l l y  d e l a y  t h e  m a j o r i t y  of these 
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  v r i t t e n  consent  w i l l  s i g n i f i a a n t l y  impact 
homebuyers and home sellers a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 
m a r k e t s .  I t  w i l l  t a k e  t i m e  t o  adapt  to  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  nev consent  from consumers and vendors. 

I t  is  i n  t h i s  regard t h a t  I urge the  FCC to  s t a y  t h e  e f f e c t i v e  date of  the 
unan t i c ipa t ed  and unprecedented f ax  r u l e s  f o r  one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent fom can be incorporated i n t o  the  annual dues b i l l i n g  cycle. This  i s  t h e  m o s t  
e f f e c t i v e  method f o r  providing expres s  v r i t t e n  consent  t o  N&R and m y  state and l o c a l  
REALTOR' a s s o c i a t i o n s .  The s t a y  i s  also e s s e n t i a l  i n  order to i n s t i t u t e  the requ i r ed  
compliance procedures f o r  f a x  communications v i t h  my c l i e n t s  and other bus inesses  t o  
ensure miriiinal d i s r u p t i o n s  i n  real  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  matter. 

S ince re ly ,  

Edvard S .  Barclay. Jr. 
4 Pipe r s  Neck 
Hilmington. NC 28411-9239 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  
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August 0 5 ,  2003 

D e a r  Ms. Marlene S. Dortch: 

RE: CG Docket No. 0 2 - 2 7 8  

As member of t h e  NATIONRI. ASSOCIATION OF REALTORS‘ (NAR), I am w r i t i n g  t o  convey my 
vholehearted support  for NAR s Request f o r  Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  a h v e  referenced docket .  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules scvc re ly  i n t e r f e r e s  with my day-to-day bus iness  as a real estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  hinder  t h e  types  of c o m u n i c a t i o n  t h a t  my n a t i o n a l .  s ta te  and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventions or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues paying member. 

NAR i n  i t a  l iequrst  f o r  Emergency S t a y  of Facsimile  advert isement  Rules has  o u t l i n e d  
the  de t r imen ta l  impact t h a t  t hese  r u l e s  w i l l  have on i ts  over  900,000 members and on 
t h e  ope ra t ions  of over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  to o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f axes  t o  my customers,  vendors and real  estate 
co l l eagues  i n  t h e  timeframe set  by t h e  FCC. I t  w i l l  also be d i f f i c u l t  f o r  my l o c a l  
board, s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tlirir r e a p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences.  
promotions and o t h e r  events .  A s  a REALTOR’ member. I r e l y  on t h i s  t ime ly  and 
e f f e c t i v e  means of c o w u n i c a t i o n .  It is  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  Comunicat ing v i a  
f a c s i m i l e s  i s  ins t rumen ta l  t o  ensuring a t ime ly  and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of  August 25, 2003, can p o t e n t i a l l y  de l ay  t h e  major i ty  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impaot 
homebuyers and home sellers a b i l i t y  tn m v e  promptly i n  h igh ly  competi t ive housing 
markets. It v ~ l l  t a k e  t i m e  t o  adapt to t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r e n t  pract ices  t o  ga in  t h i s  new consent  f r o m  consumers and vendors. 

I t  is i n  t h i s  r ega rd  t h a t  I urge t h e  FCC t o  s tay  t h e  e f f e c t i v e  d a t e  of t h e  
unan t i c ipa t ed  and unprecedented f a x  r u l e s  f o r  one y e a r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form can be incorporated i n t o  the annual dues b i l l i n g  cycle .  
e f f e c t i v r  method f o r  providing e x p r e s s  w r i t t e n  consen t  t o  NAR and my state and l o c a l  
REALTOR” a s s o c i a t i o n s .  The s t a y  is a l s o  e s s e n t i a l  i n  o rde r  t o  i n s t i t u t e  t he  r equ i r ed  
compliance procedures f o r  fax communications wi th  m y  c l i e n t s  and o t h e r  businesses  t o  
ensure minimal d i s r u p t i o n s  i n  seal estate t r a n s a c t i o n s .  

Thank you  €or your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

S ince re ly .  

RICHARE J U H A I E S  
603 E .  MAIN 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

Th i s  i s  t h e  m o s t  
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August 05,  2003  

Dear M s .  Marlene S. Dortch: 

RE: CG Docket N o .  0 2 - 2 7 8  

A s  member of t h e  NATIONAL ASSWIATION OF REALTORS" (NRR), I am wri t ing  t o  convey my 
wholehearted support  f o r  NAR s Request €or Emergency S tay  of  Facsimile  Advertisement 
Rules i n  t h e  above referenced docket.  

rules scvc re ly  i n t e r f e r e s  wi th  my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthermore. t h e  r u l e s  h inde r  t h e  types of communication t h a t  my n a t i o n a l ,  s ta te  and 
local REALTOR* a s s o c i a t i o n s  r o u t i n e l y  send v i a  f acs imi l e ,  i nc lud ing  information on  
conventio,ls o r  cont inuing educat ion c l a s s e s ,  which is a b e n e f i t  t h a t  I expect as a 
dues paying m e m b e r .  

NAR In  its Request for Emergency S tay  of Facsimile Advertisement Rules h a s  o u t l i n e d  
the  de t r imen ta l  impact t h a t  t h e s e  rules w i l l  have on i ts  ove r  9 0 0 , 0 0 0  members and on 
t h e  ope ra t ions  of  over  3.5 m i l l i o n  p r o f e s s i o n a l s  i n  the real estate indus t ry .  I echo 
HAR s p o s i t i o n  and emphasize t h a t  it v i 1 1  be extremely d i f f i c u l t  to o b t a i n  the 
requ i r ed  w r i t t e n  consent t o  send f a x e s  t o  my customers, vendors and real  estate 
colleagiies i n  t h e  timeframe set by t h e  FCC. 
board, s h t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from t h c i r  r e s p e c t i v e  membership i n  less than t h i r t y  days, i n  o r d e r  t o  prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about upcoming conferences,  
promotions and o t h e r  even t s .  As a REALTOR" member. I r e l y  on t h i s  timely and 
e f f e c t i v e  means of comunica t ion .  It i s  unreasonable t o  t h i n k  t h a t  an a s s o c i a t i o n  can 
s e e k  and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2 0 0 3  . 
Today, t h e r e  are over  2 m i l l i o n  U.S. homes i n  t h e  s a l e s  p i p e l i n e .  Communicating v i a  
f a c s i m i l e s  i s  instrumental  t o  ensu r ing  a t ime ly  and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2 0 0 3 ,  can p o t e n t i a l l y  de l ay  t h e  ma jo r i ty  of t hese  
t r a n s a c t i o n s .  To secure t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impaot 
homebuyers and home sellers a b i l i t y  to m v e  promptly i n  h igh ly  competi t ive housing 
markets. It w i l l  t a k e  t i m e  t o  adapt  t o  t h i s  new requirement: bus inesses  w i l l  have t o  
amend c u r r c n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  i s  i n  t h i s  r ega rd  t h a t  I urge t h e  FCC to s t a y  t h e  e f f e c t i v e  d a t e  of t h e  
u n a n t i c i p a k d  and unprecedented f ax  r u l e s  for one yea r  so t h a t  t h e  r equ i r ed  w r i t t e n  
consent form c m  be incorporated i n t o  t h e  annual dues b i l l i n g  c y c l e .  
e f f e c t i v c  method €or providing expres s  w r i t t e n  consen t  t o  NAR and my state  and local 
REALTOR" a s s o c i a t i o n s .  The s t a y  is also e s s e n t i a l  i n  order t o  i n s t i t u t e  the requ i r ed  
compliance procedures f o r  fax communications wi th  my c l i e n t s  and other businesses  t o  
ensure m i n i m a l  d i s r u p t i o n s  i n  r e a l  estate t r a n s a c t i o n s .  

Thank you f o r  your a t t e n t i o n  and cons ide ra t ion  i n  t h i s  matter. 

S ince re ly ,  

Paula Levis 
2 7 2  Federal Avenue 
Rapid c i t y .  S D  5 7 7 0 2 - 2 3 2 6  

The FCC s unexpected d e c i s i o n  t o  remove t h e  
e s t a b l i s h e d  bus iness  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  fax advert isements  

It w i l l  also be d i f f i c u l t  f o r  my local 

This  is t h e  mast 
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August 05 ,  2 0 0 3  

D e a r  Ms. Marlene S .  b r t c h :  

RE: C t i  Docket N o .  0 2 - 2 1 8  

AS member of t h e  NATIONAL ASSOCIATION OF REALTORS' (NAP,), I am w r i t i n g  t o  convey my 
uholehearted s u p p o r t  for NAR s Request f o r  Emergency S tay  of Facs imi l e  Advertisement 
Rules i l l  t h e  above referenced docket.  The FCC s unexpected d e c i s i o n  t o  remove t h e  

rules sevc re ly  i n t e r f e r e s  with my day-to-day bus iness  as a real  estate p ro fes s iona l .  
Furthemor-e. t h e  rules h i n d e r  t h e  types of communication t h a t  my n a t i o n a l ,  s ta te  and 
l o c a l  REALTORm a s s o c i a t i o n s  r o u t i n e l y  send v i a  f a c s i m i l e ,  i nc lud ing  information on 
conventivris or cont inuing educat ion classes, which is a b e n e f i t  t h a t  I expect as a 
dues pAying member. 

NAR i n  its Request f o r  Emergency S t a y  of Facsimile Advertisement Rules has  o u t l i n e d  
t h e  de t r imcn ta l  impact t h a t  t hese  rules w i l l  have on its ove r  900,000 members and on 
t h e  ope ra t ions  of over  3-5 m i l l i o n  p r o f e s s i o n a l s  i n  the real  estate industry.  I echo 
NAR s p o s i t i o n  and emphasize t h a t  it w i l l  be extremely d i f f i c u l t  to o b t a i n  t h e  
required w r i t t e n  consent  t o  send f axes  t o  my customers. vendors and real estate 
co l l eaques  i n  t h e  tjmeframe set  by t h e  FCC. I t  w i l l  a l s o  be d i f f i c u l t  for my l o c a l  
board,  s t a t e  a s s o c i a t i o n ,  and n a t i o n a l  a s s o c i a t i o n  t o  seek and o b t a i n  w r i t t e n  consent  
from tlieii r e s p e c t i v e  membership i n  less than t h i r t y  days,  i n  o r d e r  to prevent  an 
i n t e r r u p t i o n  i n  t h e i r  a b i l i t y  t o  f a x  important information about  upcoming conferences,  
promotions and o t h e r  even t s .  
e f f e c t i v e  means of c o w u n i c a t i o n .  I t  is unreasonable to t h i n k  t h a t  an a s s o c i a t i o n  can 
seek and o b t a i n  consent  from almost 1 m i l l i o n  members by August 2 5 ,  2003 . 
Today, t h e r e  a r e  over  2 m i l l i o n  U.S. homes i n  t h e  sales p i p e l i n e .  
f a c s i m i l c s  is instrumental  to ensu r ing  a t imely and s u c c e s s f u l  t r a n s a c t i o n .  An 
e f f e c t i v e  d a t e  of August 2 5 ,  2003. can p o t e n t i a l l y  de l ay  the m a j o r i t y  of these 
t r a n s a c t i o n s .  To sccue t h e  appropr i a t e  w r i t t e n  consent  w i l l  s i g n i f i c a n t l y  impact 
homebuyers and home sellers 
m l r k e t s .  I t  w i l l  t ake  t i m e  t o  adapt  t o  t h i s  new requirement; bus inesses  w i l l  have t o  
amend c u r r e n t  p r a c t i c e s  t o  ga in  t h i s  new consent  from consumers and vendors. 

I t  is i n  t h i s  regard t h a t  I urge t h e  FCC t o  s tay t h e  e f f e c t i v e  date of  the 
unant icrpated and unprecedented fax r u l e s  f o r  one yea r  so t h a t  t h e  sequ i r ed  w r i t t e n  
consent form can be incorporated i n t o  t h e  annual dues b i l l i n g  cycle .  
e f f e c t i v c  method f o r  providing expres s  w r i t t e n  consent  t o  NAR and my state  and local 
REALTOR" a s s o c i a t i o n s .  
compliance procedures f o r  fax comnunications w i t h  my c l i e n t s  and other businesses  t o  
ensure iiiiiiiinal d i s r u p t i o n s  i n  real estate t r a n s a c t i o n s .  

Thank you f o r  yo- a t t e n t i o n  and cons ide ra t ion  i n  t h i s  m a t t e r .  

I f i n d  t h e  taxes  t h a t  NAR sends m e  on 
continuous educat ion classes most h e l p f u l  i n  my bus iness .  

P l ease  r econs ide r  t he  e s t a b l i s h e d  business  r e l a t i o n s h i p  excep t ion  rule. Again, thank 
you i n  advance. 

S ince re ly  , 

Jill Kamphoff 
7 5 5 0  France Avenue sou th  
Edina,  MN 55435-5624 

e s t a b l i s h e d  business  r e l a t i o n s h i p  exception from t h e  u n s o l i c i t e d  f a x  advert isements  

A s  a KEALTORO member, I r e l y  on t h i s  t ime ly  and 

Comnunicating v i a  

a b i l i t y  to move promptly i n  h igh ly  competi t ive housing 

This  i s  t h e  m o s t  

The s t a y  is also e s s e n t i a l  i n  order t o  i n s t i t u t e  the requ i r ed  


